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A SHORTENED STATUTORY PERIOD FOR REPLY IS SET TO EXPIRE 3 MONTH(S) OR THIRTY (30) DAYS, 
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10/796,409 
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1. Claims 1-11 have been examined. Application 10/796,409 (METHOD OF 
ADVERTISING AT RESIDENTIAL LOCATIONS) has a filing date 03/09/2004. 

Claim Rejections ■ 35 USC § 102 

2. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public 
use or on sale in this country, more than one year prior to the date of application for patent in the United 
States. 

Claims 1, 2, 10 and 11 are rejected under 35 U.S.C. 102(b) as being anticipated 
by Hansen (US 5,072,833). 

Claim 1 , Hansen teaches: 

A method of advertising at a residential location comprising: 

providing a container having advertising indicia to a resident (see col 7, lines 15- 

30); 

allowing the resident to use the container to dispose of waste or recycling near a 
curb (see col 8, lines 15-23); and 

displaying the advertising indicia when the container is placed near the curb (see 
col 8, lines 15-23). 
Claim 2, Hansen teaches: 

wherein the step of providing the container comprises providing the container to 
the resident at no cost to the resident (see col 7, lines 40-55). 
Claim 10, Hansen teaches: 
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A method of advertising for businesses at residential locations comprising: 
performing a service at a resident's location; 

determining whether waste or recycling is brought curbside at the location (see 
col 8, lines 15-25); 

providing a container having advertising indicia relating to the services performed 
at the location (see col 7, lines 15-30); 
and 

allowing the resident to use the container to dispose of waste or recycling, the 
advertising indicia being displayed when the container is positioned curbside (see col 8, 
lines 15-25). 

Claim 1 1 , Hansen teaches: 

wherein the step of providing the container comprises provide a container having 
advertising indicia relating to the business to the resident at no cost to the resident (see 
col 7, lines 20-30). 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 3-9 are rejected under 35 U.S.C. 103(a) as being unpatentable over 

Hansen (US 5,072,833). 

Claim 3, Hansen teaches: 
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A method of advertising at a residential location comprising: 

determining whether waste or recycling is brought curbside at the location (see 

col 8, lines 15-25); 

producing containers having advertising indicia thereon (see col 7, lines 17-35); 

providing the containers to residents of the location (see col 7, lines 40-55); 

and allowing the residents to use the containers to dispose of waste or recycling, 
the advertising indicia being displayed when the containers are positioned curbside (see 
col 8, lines 15-25). 

Hansen does not expressly teach identifying a location where advertising is 
desirable. However, Official Notice is taken that it is old and well known in the promotion 
art to target advertisements based upon geographic location. Therefore, it would have 
been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that the commercial entities that sponsor the Hansen 's recyclable 
material collection program would pay to target their ads based upon geographic 
location as it is old and well known to do so and also in view that Hansen distributes 
recycle bags targeted specifically to a particular community or consumer (see col 7, 
lines 5-60) where advertisers or sponsors (i.e. commercial entities) of said recyclable 
material collection program pay to place advertisements in said recycle bags (see col 7, 
lines 15-30). 

Claim 4, Hansen teaches: 

wherein the step of providing the containers comprises providing the containers 
to the residents at no cost to the residents (see col 7, lines 40-50). 
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Claim 5, Hansen teaches: 

providing containers having advertising indicia thereon to residents of additional 
locations (see col 7, lines 15-30). 
Claim 6, Hansen teaches: 

wherein the step of producing the container comprises producing containers 
having advertising indicia relating to a business (see col 7, lines 20-30; "advertising or 
sponsorship materials can relate to those entities (e.g. municipal, commercial or 
otherwise) which either fund or participate in a particular recyclable material collection 
program"). 

Claim 7, Hansen teaches: 

A method of advertising for businesses at residential locations comprising: 
determining whether waste or recycling is brought curbside at the location (see 
col 8, lines 15-25); 

identifying at least one business interested in advertising services in the location 
(see col 7, lines 20-30); 

producing containers having advertising indicia relating to the business (see col 
7, lines 20-30); 

selling the containers to a business (see col 7, lines 20-30 "commercials fund or 
sponsor the recycle bags"; col 7, lines 45-50; "recycle bags can be offered for sale by 
retail outlets) 

allowing the business to provide the containers to residents of the location (see 
col 7, lines 45-50); and 
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allowing the residents to use the containers to dispose of waste or recycling, the 
advertising indicia being displayed when the containers are positioned curbside (see col 
7, lines 15-30; col 8, lines 15-25). 

Hansen does not expressly teach identifying a location where advertising is 
desirable. However, Official Notice is taken that it is old and well known in the promotion 
art to target advertisements based upon geographic location. Therefore, it would have 
been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that the commercial entities that sponsor the Hansen 's recyclable 
material collection program would pay to target their ads based upon geographic 
location as it is old and well known to do so and also in view that Hansen distributes 
recycle bags targeted specifically to a particular community or consumer (see col 7, 
lines 5-60) where advertisers or sponsors (i.e. commercial entities) of said recyclable 
material collection program pay to place advertisements in said recycle bags (see col 7, 
lines 15-30). 

Claim 8, Hansen teaches: 

wherein the step of allowing the business to provide the 
containers comprises allowing the business to provide the containers to the residents of 
the location at no cost to the residents (see col 7, lines 40-50). 

Claim 9, Hansen teaches: 

determining additional locations where advertising is desirable (see col 6, lines 
45-50 "bags distributed based upon a particular community"); 
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determining additional businesses interested in advertising in the locations (see 
col 7, lines 15-25 "advertising material can relate to those entities (e.g. commercial) 
which either fund or participate in a particular recyclable material collection program"); 

providing containers to the additional businesses having advertising indicia 
relating to the additional businesses (see col 7, lines 20-30); 

allowing the businesses to provide the containers to residents of the additional 
locations (see col 7, lines 20-30; "commercials fund the recyclable program by paying 
to place advertisements in different communities"); 

and allowing the residents to use the containers to dispose of waste or recycling, 
the advertising indicia being displayed when the containers are brought curbside for 
collection (see col 8, lines 15-25). 

Conclusion 

4. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure: 

• Time Sq. Trvout for Wastebaskets With Ads teaches advertising in trash baskets. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 571-272- 
6720 and fax 571-273-6720. The examiner can normally be reached on 9:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, ERIC W. STAMBER can be reached on 571-272-6724. The official Fax 
number is 571-273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 



Daniel Lastra 
November 12, 2007 





